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Video Distribution Policy
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All original, internally produced video is fully owned by Ross University. Copyright is claimed
automatically on these items and Ross University holds the exclusive rights to this property.
Such videos should be identified with appropriate branding prior to publication (ie, being
released in any form to anyone regardless of location or type: secure servers, the public
domain, intranet, internet or any physical and portable media or devices or other means).

Branding should be indelible and done so that it is impossible to remove the branding without
cropping out some area of the video frame. The branding is a transparent watermark of the
official Ross University seal or logo placed in the right-hand corner of the video frame.
Transparency should be sufficient to insure that the image is a true watermark and is not
distracting to the video.

Sample Image:

An example is provided in the screenshots below:
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Effective date and change management
Amended 10/6/2010 by Rebekah Herbison, Publications Manager
Amended 10/7/2010 by Anton de Freitas, IT Operations and Compliance Administrator
Approved 10/7/2010by Ron Spaide, VP and Chief Information Officer.



